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FEATURES OF MARKETING COMMUNICATIONS 

OF A LARGE AGRICULTURAL ENTERPRISE 

The functions and structure of marketing communications are described. The 

features of marketing communications of a large agricultural enterprise of the Irkutsk 

region are analyzed. The results of the loyalty marketing research and the study of the 

strengths and weaknesses of the retail network of a large agricultural enterprise are 

presented. Strengths and weaknesses of the main communication platforms of the en-

terprise in comparison with competitors of the direction of retail food trade are ana-

lyzed. Recommendations on improvement of a complex of marketing communica-

tions of the large agricultural enterprise are formulated. Conclusions about the need 

to clarify the portrait of target audiences and the development on this basis of the sys-

tem and strategy of marketing communications. 

Keywords: features of marketing communications; target audiences of market-

ing communications; advertising; PR; large agricultural enterprise; communication 

platforms; social networks. 
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